Hilltop Project Summaries for Spring Semester 2011
VNAA- Visiting Nurses Association of America
Non-Profit Description: The VNAA is a group focused on the support, promotion, and advancement of nonprofit providers of homecare, community health, and hospice work to ensure quality care and communication. 

The Project: The VNAA wants to better articulate their vision and story through real stories of care delivered by their member agencies. To this end, the VNAA wants assistance in identifying these stories from members through the collection of annual reports, analysis of member websites, and direct communication with service providers. With this information they want advice on determining the overarching themes that would support compelling messages and in tandem how best to use these compelling messages to increase awareness and knowledge.

The Hoya

Non-Profit Description: The Hoya is Georgetown’s oldest and largest campus newspaper.

The Project: The basic premise behind this project is increasing readership of the Hoya both on campus and online. This would include advertising initiatives, grassroots initiatives, and readership surveys to make sure that the Hoya is staying relevant, interesting, and accessible.

IAHFL- International Association of Hebrew Free Loans
Non-Profit Description: This organization is focused, above all else, on aiding worthy persons in becoming or remaining self-supporting, self-respecting members of their communities by aid of interest free loans. 

The Project: Hilltop has worked with IAHFL in the past, and now they want help in bringing awareness to the concept of Jewish free lending (ie. to attract new members and help new chapters develop where free loans don’t exist). In addition, IAHFL wants help in developing consistent yet customizable marketing materials for use by current member chapters.

Visible Men

Non-Profit Description: Visible Men is a nonprofit organization that aims to elevate black boys and men in America to new heights of achievement, mentorship, and social contribution. Started as a network for successful black men to help mentor underprivileged boys throughout the United States, it has grown into a national organization, and is looking to continue its expansion and outreach efforts.

The Project: Continuing a project that was started last semester, Visible Men wants help planning an outreach program that highlights outstanding examples of “Visible Men” in communities throughout America. This project will hopefully use both standard and “social” means of distributing information and attracting attention to the outreach program. 

Licensing Oversight Committee- Alta Gracia Project
Non-Profit Description: Alta Gracia is a new brand of t-shirts, sweatshirts and hoodies on college campuses all over the country that offers students, their families and alumni the opportunity to give the workers who sew this clothing a pathway out of poverty. The idea is simple:  they pay their workers a wage that enables them to provide adequate food, clean water, clothing, shelter, health care, child care, and education for themselves and their families--a "living wage"—and hope for a better future.

The Project: Georgetown has recently struck up a partnership with Alta Gracia and now offers their clothes in the Leavey Center’s bookstore. However, there has been little advertising or outreach to let the Georgetown community know about what differentiates Alta Gracia clothing from other products. Thus, this project will look at how best to educate and advertise Alta Gracia to the extended Georgetown community.

